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HOMI COFFEE EXPERIENCE:  NOT ONLY A COFFEE 

BREAK 

At HOMI Independent the HOMI COFFEE EXPERIENCE areas dedicated to 

coffee extraction methods - moka, espresso, Neapolitan, filter - and also to 

culture and education. With the support of outstanding partners 

 

Milan, 16 September 2022. Training events organised in conjunction with 

companies in the coffee sector and experts in coffee training, meetings on 

coffee extraction using the moka method as well as alternative methods of 

preparation, coffee processing and coffee-based drinks to make at home, with 

a focus on the Iperespresso method and Cappuccino: All this in the HOMI 

COFFEE EXPERIENCE area, dedicated to the culture and knowledge of the 

coffee supply chain, where we will be talking about everything to do with the 

famous beverage, including how to choose the best water to prepare it at home 

or how to manage the correct maintenance of coffee makers.   

A real 'coffee open space' where operators and visitors to HOMI Independent 

will be able to take the opportunity to get up to date on the subject of culture 

and coffee with all its nuances, from preparation methods to tasting, passing 

through coffee-based recipes and food pairings. 

Meetings will take place every 40 minutes from Friday 16 to Monday 19 

September starting at 10 am and ending at 5 pm with Apericaffè.  

With the aim of offering greater awareness to those who enjoy coffee and 

strengthening consumer awareness, the training events scheduled at HOMI 

Coffee Experience are organised in collaboration with companies in the coffee 

sector such as Caffè Milani, Caffè Ottolina, Illy, Varanini, table and kitchen 

utensils such as Pedrin, and water filter solutions such as Brita. The aperitif 

offerings are provided by Toschi, a historic producer of fruit in spirits, liqueurs 

and syrups. 

The initiative is held in collaboration with ALTOGA, National Association of 

Coffee Roasters, Coffee Importers and Food Wholesalers, with support from 

Aicaf.    

The intent is to bring producers closer to consumers. Because the end 

customer is at the centre of everything. 
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